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A G E N D A

1. The aim of your PowerPoint presentation

2. Best practices for designing presentation slides



T H E  A I M  O F  Y O U R  
P O W E R P O I N T  
P R E S E N T A T I O N

• Find balance between keeping the 
interest of your audience and 
maintaining their attention

• Enhance learning and understanding



B E S T  P R A C T I C E S  F O R  D E S I G N I N G  
P R E S E N T A T I O N  S L I D E S



C L I C K  M E

• Tip 1: Title page 
• Tip 2: Don’t use more than 6 lines 

of text 
• Tip 3: Font choices
• Tip 4: Font size 
• Tip 5: Strong contrast between 

text and background
• Tip 6: Colors, Color design and 

psychology 

• Tip 7: Drawing attention
• Tip 8: Images
• Tip 9: Increasing emotional appeal 
• Tip 10: Animation
• Tip 11: Logo placement 
• Tip 12: Selecting images and 

graphics
• Tip 13: Juxtaposition of texts and 

images



1 .  H A V E  A  T I T L E  P A G E  T H A T  
S T A N D S  O U T



2 .  D O N ' T  
U S E  M O R E  
T H A N  6  
L I N E S  O F  
T E X T

This is too much. This is too much.

This is too much. This is too much.

This is too much. This is too much.

This is too much. This is too much.

This is too much. This is too much.

This is too much. This is too much.

This is too much. This is too much.

This is too much. This is too much.

Durso, Pop, Burnett & Stearman. (2011) 



I N S T E A D
O F  U S I N G  6  
L I N E S  O F  
T E X T

• Highlight key points

• Use brief bullet points

• Use figures and images



3 .  U S E  S A N S  
S E R I F  F O N T S  
( N O  M O R E  
T H A N  2  
D I F F E R E N T  
F O N T S )

Serif font are better for print 
and body text

Sans serif font are better for 
text and titles displayed on 

screen

Durso, Pop, Burnett & Stearman. (2011) 



S E R I F  F O N T Serif font are better for print 
and body text



C O M P A R E
S E R I F  
F O N T vs



S A N S  S E R I F  
F O N T

• Sans serif font are better 
for text and titles displayed 
on screen

• E.g: Tahoma, Verdana, 
Ariel, Microsoft Sans Serif



4 .  S I Z E  
F O N T S  
A P P R O P R I A
T E LY

Most people

Make fonts

TOO BIG
Or

TOO SMALL

Durso, F., Pop, V., Burnett, J., Stearman, E. (2011) 



P R E F E R R E D  
F O N T  S I Z E  
F O R H E A D E R S
:  3 6 - 4 4 P T S

Preferred font size for main copy and bullets: 18-24 pts



5 .  M A I N T A I N  
A  S T R O N G  
C O N T R A S T  
B E T W E E N  
T E X T  A N D  
B A C K G R O U N D

• For your message to pop, you 
need high level of contrast 
between your text and the 
background



C A N  Y O U  S E E  T H I S ?



H O W  A B O U T  N O W ?



H O W  A B O U T  N O W ?

( B O L D  +  T E X T  D R O P  S H A D O W )



6 .  U S E  N O  
M O R E  T H A N  
5  C O L O R S

• A harmonious palette can easily 
enhance the look of your entire 
presentation

• Refer to "How to choose the 
right colors for your PowerPoint 
presentation" resource for more 
guidance



T H R E E  T O  F O U R  C O L O R S  I S  
S U F F I C I E N T  F O R  P R E S E N T A T I O N

Too many colors on your slide can be distracting



I N S T E A D . . .



T H R E E  T O  F O U R  C O L O R S  I S  
S U F F I C I E N T  F O R  P R E S E N T A T I O N

It is all you need to keep it simple



C O L O R  
D E S I G N :  
C O L O R  
P S Y C H O L O G Y

Blue:

• Seen as reliable and dependable

• Mostly used in tech, financial 
institutions and insurance 
companies' logos and promotional 
materials

Lerner. (2013). 



C O L O R  
D E S I G N :  
C O L O R  
P S Y C H O L O G Y

Yellow, orange & Gold:

• Cheerful and playful associated 
with fun and vitality.

• Attention getting colors

• Mostly used for presentations 
dedicated to youth or children

Lerner. (2013). 



C O L O R  
D E S I G N :  
C O L O R  
P S Y C H O L O G Y

Green:

• Associated with freshness, 
growth and renewal

• Mostly used to convey 
organic/sustainable products or 
found in environmental 
organization logos

Lerner. (2013). 



C O L O R  
D E S I G N :  
C O L O R  
P S Y C H O L O G Y

Red:

• Associated with love, vitality or 
vice and danger.

• Mostly used to grab attention 
and can stimulate appetite

Lerner. (2013). 



C O L O R  
D E S I G N :  
C O L O R  
P S Y C H O L O G Y

Purple:

• Associated with royalty and 
wealth

• Luxury brands and products

• Mostly used to convey 
exclusivity

Lerner. (2013). 



C O L O R  
D E S I G N :  
C O L O R  
P S Y C H O L O G Y

Black:
• The most neutral of all colors in 

eliciting an emotional response.
• Used as a color to denote 

sophistication and finality

White:
• Calm and neutral color
• It conveys simplicity
• Mostly used for positive 

information where you want to 
purely focus on the message and 
not competing with a brand 
image

Lerner. (2013). 



7 .  U S E  
C O N T R A S T I N G  
T E X T  C O L O R S  
T O  D R A W  
A T T E N T I O N

Use single color in your 
selected palette to emphasize 
important points in your text

Make sure to not overdo it



U S E  C O N T R A S T I N G  
T E X T  C O L O R S  T O  
D R A W  A T T E N T I O N

Your content is important. It can be easy to 
miss the point



I N S T E A D . . .



U S E  C O N T R A S T I N G T E X T  C O L O R S  
T O  D R A W  A T T E N T I O N

• Your content is important. Isn't this better?

• Look where your eyes are going.



8 .  U S E  
S I N G L E  
I M A G E S

• Your visuals tell a story

• Don't get carried away with 
too many on one slide

• Limit your designs to a single 
image with simple or no text

Schmaltz & Enstrom. (2014). 



L E T ' S  C O M P A R E



A B O U T  E - L E A R N I N G



V S



A B O U T  E - L E A R N I N G



9 . U S E  V I S U A L S  T O  
I N C R E A S E  E M O T I O N A L  
A P P E A L

• Visuals help support your message

• Enhance comprehension and retention

• Elicit emotional response and increases impact

• Use powerful visuals to get your point across

Schmaltz & Enstrom. (2014). 



L E T ' S  C O M P A R E



C A L I F O R N I A W I L D F I R E D A M A G E  
C O S T  I N  2 0 1 8

• $2.97 billion



V S



C A L I F O R N I A W I L D F I R E
D A M A G E C O S T  I N  2 0 1 8

$2.98 billion



1 0 .  U S E  A N I M A T I O N S  
S P A R I N G LY

• Too many can be distracting to your 
audience

• Use animation on key elements on your 
slide

• Refer to "Transition and Animation: Silence 
Space Recital" for more guidance

Schmaltz & Enstrom. (2014). 



1 1 .  L O G O  
P L A C E M E N T

• Avoid putting small logos on every slide

• Use a bigger logo on the first and last slide only



1 2 .  S E L E C T  
I M A G E S  A N D
G R A P H I C S

C A R E F U L LY

• The images used on slides must be consistent with 
the message of the presenter

• Verbal information supplemented with appropriate 
images is better retained than information 
presented simultaneously with both graphics and 
text

Schmaltz & Enstrom. (2014). 



1 2 .  S E L E C T  I M A G E S  A N D  
G R A P H I C S C A R E F U L LY

Avoid:
• Low-resolution images (no less than 1600 x 1200 pixels)
• Clipart or images with watermark



1 3 .  E N S U R E  T H E  J U X T A P O S I T I O N  
O F  T E X T S  A N D  I M A G E S

• Placing elements side-by-side combinations through images, matrices, tables, flow 
charts, and graphs
• Enables to simultaneously present logical linkages between two or more different 

pieces of information

Knight, Paroutis & Heracleous. (2018).



E X A M P L E



1 3 .  E N S U R E  T H E  J U X T A P O S I T I O N  
O F  T E X T S  A N D  I M A G E S

Leadership & Teamwork
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